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Appendix two – About the campaign 

TAFE NSW annual advertising campaign summary 
The campaign set out to increase the percentage of people in New South Wales considering 
enrolling in TAFE NSW for training or education purposes, grow the proportion of people who 
consider TAFE NSW to be New South Wales' preferred education provider and maintain the 
proportion of people who are aware of TAFE NSW more generally. To achieve these impacts, the 
campaign designed and delivered a range of advertising activities. 

Exhibit 7: TAFE NSW's annual advertising campaign in brief 

TAFE NSW's annual advertising campaign in brief 

Objectives 

Support the achievement of 470,000 student enrolments 
between 1 July 2021 and 30 June 2022. 
Deliver 550,000 leads or course enquiries via tafensw.edu.au 
between 1 July 2021 and 30 June 2022. 
Drive 16.2 million website visits to tafensw.edu.au between 
1 July 2021 and 30 June 2022. 

Timing May 2021 to June 2022 

Target audiences 

The primary audience was potential and current students 
located in New South Wales in the following age groups:  
• 15 to 19 (defined by TAFE NSW as pathfinders) 
• 20 to 24 (career starters) 
• 25 to 44 (career progressors) 
• 45 years and over (career changers). 

 

The campaign also targeted decision-makers in small and 
medium-sized businesses, as well as prospective international 
students.  

Media channels Television, radio, internet and social media, press and out of 
home (or billboard) advertising in transport and other settings. 

Total planned budget (ex GST) $15,250,000 

Actual media and other spend (ex GST) 
$12,043,442 (media) 
$3,114,476 (planning, research, evaluation and fees) 

Total actual cost (ex GST) $15,157,918 
 

Exhibit 8: Examples of digital advertisements from TAFE NSW's annual campaign 
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Exhibit 9: Examples of print advertisements from TAFE NSW's annual campaign 

 
 

Exhibit 10: Example of targeted, in-year advertisement from TAFE NSW's annual campaign 
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Exhibit 11: Example of radio advertisement from TAFE NSW's annual campaign 

 
 

Exhibit 12: Example of social media advertising for TAFE NSW's annual campaign 

 
 
  




